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BRANDS and PRODUCTS

02 ‘ Professional Brands ’ HREOBELE - —XPEBBICEE,ITIEZTAZ7zy 3 FLTSVR

CRONNA

TREATMENT
ey

i

By 1T OF LT Wt

o
S e
- VYNNOHD

CRONNA

A [sm+1]

HAIR CARE

jemile fran

B [Yz3—-175>]

(f[l/t/.l/tjﬂ

c [Tsa—%1]

TELWEEDIODI Y TILT 7T IV R D
BEDITDEIBANT—P M- £V ERR
LET.BABRTHDRAI (R)PNFIVRE
DRELVEDERESFANOBEELER
FTICHMBHRRRABI VY TINIAI I 7. AR
MroTROONZE M ZET,

24

BRI ELLE WL RO LTFL
A ERLOI1EMZDBNTT T INTAAIT YT
TIVRESEIIT EZATHEITTRNESYD
ENB(IEDTEBATTIT7Y)—=RE WDY
DEEKEINYEBEZONBINTAAIT TS
)—=XT%,

HREEOTHOY DL EAY DL RN
TUOEALEEZ SA TV DHRTAT YA
LODHBEEEBHETTRNRTZV R B
REBVWTFATLT BOEBYDATTFHA >
HELDBFELPTWEZEYET,

03 ‘ Technical Brands

HAIR COLOR

ORDEV

The Professional Haircolor

[#L071—7]

LELAEKRLERERBVODIRICRRTESZ /A7y atATH
=TIV R BREZDEIZT BV IcWAX—IH BN EF. —ANDEY
RLEZEER. ZORLZOZEDOKFLICINA T, LEAOMMAE K
KREEMZ DT —F—XARNTHF—TF,

MILBON o % & #3 7t

TO7zy atREREMICSASEEEOSVWERIERAT7S VR

S

PERM

co .
-.Ldscio

[ #FV2F ]

™

EENDEDRAIL—FATOLIIC BRICTYAI VY TEZEAEEZ
BAML—FN=7TEI,F/LRLTEEDYVNIEEZMELTEEN
TREMET 7/ AS — BT E Lo BRIELAAD I A=%D
ZRHOD RV TVR—IEZEN £,

25



26

History of MILBON
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MILBON MALAYSIA SDN.
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