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Presentation 

 

Murai: I would now like to report the financial results at the end of Q3. 

First of all, I would like to take a look at the consolidated operating results. 

There was an increase in sales due to strong sales of haircare products in Japan and overseas, and also very 
good sales in South Korea and the US, which drove the growth. However, due to the high cost of raw materials 
and the write-down of Elmista, the profit for the period unfortunately saw a decrease. 
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The factors behind the YoY changes in operating income are summarized on this page. 

Operating income for the previous fiscal year was JPY5,662 million. First of all, there is an increase in sales, 
and there is also an increase in gross profit due to this increase. 

Regarding the decrease in profit, besides the write-down of Elmista, expenses also include increased costs 
related to the holding events, increased personnel expenses due to the raise of base salaries, and increased 
travel and transportation expenses due to more active activity. As a result, the operating profit for FY2023 Q3 
was JPY3,416 million. 
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I think things are going extremely well for our haircare products. In terms of percentage change, this is an 
8.2% increase, which is where we are moving in line with the revised plan. 

Premium Brands continue to perform well, with an increase of 14.7%. 

I understand that the registered members of milbon:iD are increasing steadily, and the number of registered 
salons is also increasing. As for EC sales, I think we can say we are in course of the projected path for this year. 
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LetΩs turn to the status of our new Premium Brand products. This time we have released these products. In 
particular, we believe that the Inmmetry is doing well. 
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As for new Professional Brands products, I think we can say without a doubt that these products are also 
performing well. 
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Then, we have the Premium Brand Aujua. As for the brand, both the number of touchpoints and sales volume 
increased by 10%, so I hope you can see that we continue to do very well. 
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Then we have Global Milbon. This brand is also available overseas, and the number of touchpoints is increasing, 
especially in the US. The number of touchpoints increased by 19.1%, and the sales volume increased by 24.3%, 
showing high growth. I think the US is doing particularly well. 
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Next is the hair coloring products. This area was affected by inventory adjustments by many distributors this 
fiscal year, but we believe that this is coming to an end. 

We have launched Ordeve Crystal High Bright among our new products, which is doing well. 

As for overseas hair coloring products, the YoY increase was 7.8%, which we see as a steady growth as well. 
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Then next is the organic Villa Lodola. You can come back to this later, but I think we can say that it has been 
steady and strong. 
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This is a new product. You can come back to this later. 
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LetΩs see the cosmetics. This category secured a 7.7% increase in sales over the previous year. Although it is a 
little short of our plan, I feel that we are getting better and better, and that our product reputation is growing. 

We have launched Im, new cosmetics brand for distributor delivery, and I think it is also doing relatively well. 
I think more time is needed, but I think this is a promising area. 
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This is the status of our new cosmetic products. You can come back to this one later, too. 
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Now, the iMPREA brand. This is also the same. We expect that it will do well. 
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LetΩs look at the status of the other category, Elmista and Alanous. This is a new business, and it is not an easy 
one, but I hope you can see how the numbers are trending. 
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We have also included the trends in capital expenditures. It includes our plan for this fiscal year, and I think 
things are going fairly well. 
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Then, these are the trends in Fieldpersons. They are shown by country. The number is also gradually increasing 
in each country, and I think we can say that things are going relatively well. 


